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The leading news source for the magazine industry - twice weekly from FOLIO:

PennWell Buys U.K.'s
Image Processing
PennWell Publishing Co. has
expanded its portfolio of
international trade maga-
zines with the purchase of
Image Processing from
Mariborough, U.K.-based
European Technology Pub-
lishing Ltd. PennWell, a
privately held company
based in Tulsa, Okla., said
the 12,000-circulation /P--
faunched by Reed Elsevier In
1988 and acquired by Euro-
pean Technology in 1993--
will be part of its Nashua,
N.H.-based advanced-tech-
nology division and comple-
ment the 30,000-circulation
monthly Vision Systems
Design, established in 19986,

Jayne Giisinger, vp of plan-
ning and development with
PennWell, wouldn't reveal
specific plans for /Pand VSD,
saying only that the com-
pany "will use these maga-
zines as a springboard for
other products and services
for the market.” She noted
that both publications are
enjoying steady ad-page
growth in a growing market:
image processing and ma-
chine vision, IP will continue
to be published in
Marlborough and will stick to
its six-times-a-year schedule.
ETP president head Graham
Sprigg will serve PennWell as
a consuitant.

Neal Vitale Quits Petersen; Sources

Cite a Clash With James Dunning Jr.

Last week's resignation of Neal Vitale as president/CEO of
Petersen Cos. Inc. was precipitated by a power struggle with
Petersen chairman James D. Dunning Jr., according to sources
familiar with goings-on inside the 100-plus-title publishing
company.

Petersen watchers might have seen this coming. Vitale, who
was group VP of Cahners' entertainment group before joining
Petersen about two years ago, acted as a high-level spokesman
for the Los Angeles-based company. But he had been “oddly
silent" in recent weeks, a source inside Cahners noted. Dun-
ning, rather than the familiar Vitale, was quoted in the an-
nouncements of Petersen's many recent magazine acquisi-
tions. {Although)] Vitale was prominent in the May 18 announce-
ment of Petersen’s purchase of Stereophile, Dunning did all the
talking in the May 15 announcement of the S/am buy and the
Jjune 4 notice on the acquisition (and folding) of Inside Sports.
The Cahners source said Dunning and Vitale were doing more
continued on page 2
No 'Pets' Allowed on Military Bases:
Ruling Against Penthouse 1s Upheld
The U.S, Supreme Court on Friday turned down Penthouse
publisher General Media Communications’ appeal of a lower
court's decision that banned the sale of sexualily explicit mate-
rial on military bases. Without comment, the court let stand
the 2nd U.S. Circuit Court of Appeals November 1997 ruling in
support of the Military Honor and Decency Act, established in
1996. The Circuit Court ruling had reversed the decision of
New York federal judge Shira A. Scheindlin, who had struck
down the Military Honor and Decency Act in january 1997,
writing, "Society is better served by protecting our cherished
right to free speech, even at the cost of tolerating speech that
is outrageous, offensive and demeaning." Lawrence Savell, a
continued on page 3

Correction: Main Street Marketing Not Sold

The June 24 issue of FIRST DAY incorrectly reported that Ameri-
can Family Enterprises has purchased Main Street Marketing. It
has not. AFE has acquired Publications Direct, a division of
Main Street, and struci a partnership in which Main Street will
act as AFE's credit card agency. We regret the error.
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